














Addressing our 
environmental 
issues 

The 1% for the Planet model comes to life through the 

partnerships that form between our members and nonprofit 

partners. Our business and individual members engage directly 

with approved nonprofit partners, providing monetary donations, 

volunteer time, in-kind donations and other forms of approved 

promotional support. Thriving partnerships deliver longer-term 

support and greater impact for everyone involved. 

PARTNERSHIP SPOTLIGHT 

Since 2006, Harney & Sons Fine Teas has supported Pacific Forest 

Trust (PFT), a nonprofit dedicated to conserving and sustaining 

America's diverse forest landscapes. To date, the partnership has 

translated into over $130,000 in annual giving. 

+ PACIFIC FOREST TRUST 

lril.ASTI IT A .ILI.M DI II 

"The Pacific Forest Trust has been a valued nonprofit partner of 

1% for the Planet since the early days when we reached out about 

our climate work related to forest conservation and stewardship," 

explains PFT co-founder and president, Laurie Wayburn . 

"Many nonprofits do not have anywhere near the reach of 1% for 

the Planet or its members, so this partnership of messages and 

messengers working together is highly symbiotic." 

Wayburn credits 1% for the Planet with establishing the 

connection between Harney & Sons and PFT. "In 2006, we were 

very involved in the first climate legislation in California, which 

acknowledged that climate change was real. We needed to get 

ready to deal with it and set out ways for people to learn the 

inventory and accounting metrics. PFT was able to get forests 

included in that bill, initiating the carbon offsets program," 

she relates. 

Shortly thereafter, Michael Harney, Vice President of Harney & 

Sons, saw PFT's work featured on the 1% for the Planet website 

and contacted the nonprofit, sharing his passion for the outdoors 

and commitment to addressing climate change. 

Wayburn shares, "Our conversations began around the linkage of 

forest conservation and climate change. Conserving and restoring 

forests is such an essential part of solving the climate crisis. Most 

people think of forests as the victims of climate change; but in 

fact, by restoring and stewarding them, they're an extraordinarily 

powerful tool in adaptation and mitigation. This is something that 

PFT had been advocating since the early 1990s. Today, from the 

international to the science community, there is the recognition 

that forests and land need to provide at least 37 percent of 

the solution." 



Harney agreed with PFT's stance and decided to support their 

work. Fast forward, and the two have partnered on various 

initiatives to address the linked issues of climate change and land 

and water conservation. For instance, they have looked at 

synergies between forest management for climate and the 

subsequent benefits for water, as well as fire's role in ensuring 

healthy forests, especially in the West. "A very large 

majority-some go percent-of wildfires are started by people," 

notes Wayburn. "We talk about managing forests or managing the 

landscapes, but what we actually need to do is manage us." 

Wayburn reflects, "Mike is a fabulous sounding board for us. He 

has a wonderful ability to see our work from a different, broader 

perspective and help us translate it for more audiences. Often, it's 

easy to get centered in our particular worlds. And while we all 

share our climate-and the worlds of tea and water and forests are 

obviously related-he deals much more in the consumer arena 

and understands how people think that way. We tend to deal more 

in the science and management arena, so our partnership is very 

complementary." 

She laughs, "Michael gave us this wonderful quote: 'Water is the 

mother of tea, and who doesn't love their mother?
"' 

So, what's next? "We've recently launched a new corporate 

collaboration called 'Springs for Life,' a ForestWater Alliance 

partnership program focused on protecting and restoring critical 

forest watersheds that provide life-sustaining water, something 

that Michael has helped us to think about." 
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FORGING CONNECTIONS 

Once the selection process was 

complete, our team assisted in forging 

relationships between Richie and each 

nonprofit partner. During introductory 

calls that we facilitated between the 

parties, Richie engaged directly with 

the partners to Learn more about their 

work and plan future projects, such as 

deciding where in the world he would 

travel to embark on the immersive 

Learning and storytelling process. 

BRINGING THE PARTNERSHIPS TO LIFE 

Today, you can see how these 

partnerships are coming to Life. So far in 

2019, Graham has already traveled from 

Tanzania to the UK and places in 

between to share his nonprofit partners' 

stories. You can follow his travels on 

richiegraham.com as well as 1% for the 

Planet's social media feeds where we 

help amplify this deeply meaningful 

story of collaboration and impact. 
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ADVANCING OUR PARTNERSHIP ADVISING 

SERVICE 

Looking ahead, 1% for the Planet will 

continue to add more rigor to this area. 

A nonprofit rubric is one of the many 

initiatives already underway that will 

advance 1% for the Planet's ability to 

evaluate a nonprofit partner's 

operations, effectiveness and 

partnership capabilities. 

'' 

The more time I spend outdoors 

experiencing beautiful Landscapes, the 

more I feel compelled to protect them. 

With gratitude and appreciation for the 

natural world, I'm proud to donate to 

1% for the Planet, and its nonprofit 

partner organizations. 

-RICHIE GRAHAM, MEMBER,

AMBASSADOR,PHOTOGRAPHER 

1% for the Planet 

partnership 

advising: 

Our partnership advising sets 1% for 

the Planet's network apart, as we 

strategically pair each business 

member with nonprofit 

organizations that align with their 

values and make the most impact 

possible. Our recommendations 

encourage each business to invest 

in brand- and mission-aligned 

nonprofit solutions that are critical 

for the planet and that help the 

business thrive. Similarly, we 

encourage individuals to align their 

giving with their personal vision of a 

healthy planet, while helping them 

focus on nonprofit solutions 

creating the greatest impact. 





Expanding our presence 

In 2018, we expanded our presence, not just in sheer numbers-with more than 600 new 

members joining-but also through events around the globe. It was a busy year in the 

office and out on the road in order to show up at more than 30 regional events in places 

like Amsterdam, London, New York, Chicago, Denver, San Diego, San Francisco, Portland, 

Seattle and Vancouver. 

Q 
HEADQUARTERS 

FRANCE CHAPTER 

Key 

Q A GROWING NETWORK OF

1,800+ BUSINESS MEMBERS 

Q THOUSANDS OF NONPROFIT PARTNERS

IN MORE THAN 60 COUNTRIES 

Q AN EXPANDING COMMUNITY

OF INDIVIDUAL MEMBERS 

Q 
Headquartered in Burlington, 

Vermont. we are steps from 

magnificent Lake Champlain. 

With a global network, we 

also have numerous remote 

staff located within their 

designated regions. 

Founded in 2014, 1% for the Planet - France is a chapter of our global 

organization representing a growing membership of more than 200 

businesses that give back to hundreds of local approved nonprofits. 







Steering 

committees 

One way in which we support and grow 

our regional hubs is through Steering 

Committees. 

Our NYC Steering Committee is one 

exemplary group of highly engaged 

members in the NYC area who meet 

regularly and who are empowered to 

help determine how the network comes 

to life locally. 

1% for the Planet membership manager, 

Carla Fox, explains, "They add value by 

growing local membership in the 

greater NYC area and through regular 

engagement with the larger network. 

With support from 1% for the Planet 

staff, they organize a quarterly speaker 

series featuring inspiring individuals 

who speak to issues of sustainability 

and who share their 1% for the Planet 

giving stories. They also organize 

networking events for both members 

and prospective members. The 

byproduct of these efforts is an 

engaged and collaborative community 

of like-minded businesses and 

individuals." 

"Co-Chairing the NYC steering 

committee has been such a rewarding 

opportunity for me. In addition to 

helping build the momentum for our 

cause in NYC, I have really enjoyed 

getting to meet other members of the 

network and also working side by side 

with 1% for the Planet staff. I am excited 

to increase my involvement as we 

continue to build and grow value for the 

NYC membership community," adds 

Philip Crouse, business member, owner 

& founder of Tiny Kitchen Brands. 

Beach cleanup 

As a network of doers, it's not 

uncommon to see our members and 

nonprofits participating in beach 

cleanups worldwide. On September 14, 

2018, our members exemplified the 

power of our network when Alyned 

Together, Tidal NY and Faherty Brand 

volunteered with nonprofit partner 

Surfrider Foundation to pick up 58 

pounds of trash and more than 2,500 

tiny pieces of plastic from Fort Tilden's 

shore. Members Natti Bar and Surf 

Sweets donated in-kind product to 

fuel the event. 



Building 
our brand 

FORTHE 
PLANE't 

Since 2013, our brand awareness has grown nearly five 

times. We're very proud of this impressive growth, 

accomplished as a lean nonprofit organization. 

In addition to this finding, a 2018 poll" conducted on 

behalf of 1% for the Planet boasted other favorable 

results for the organization: 

45 percent of younger adults, ages 18-34, are aware of 

our brand. 

46 percent of consumers say seeing our logo on a 

product would positively influence their purchase. 

59 percent of younger adults, ages 18-34, see our brand 

positively influencing their purchasing decision. 

We credit our members and nonprofit partners for 

contributing to our growth. They actively engage with our 

brand, and millions of consumer-facing products and 

services worldwide carry our logo. With the increasing 

shift toward purpose-driven purchasing and marketing 

along with our continued growth in membership, we're 

well positioned to increase brand awareness. 

·source: online survey conducted within the U.S. by Harris Poll, on behalf of 

1% for the Planet from July 5-12, 2018 among 2,048 adults ages 18 and older. 

A LOOK AT OUR 2018 CAMPAIGN 

Our 2018 Earth Month campaign was our first big social 

engagement campaign; it yielded great results, exceeding our 

expectations for high-quality user content and brand exposure 

through various advertising mediums, including our first-ever 

branded billboards in urban areas. 

DID YOU SAY GOODBYE 
TO ANY BlRIDS TODAY? 

Our core followers and members around the globe participated in 

the campaign. Additionally, we built up social channels, created 

abundant, targetable audience volume, added users to the top of 

the funnel and introduced the 1% for the Planet brand to new, 

high-value prospects. With clear ROI, the campaign's success 

highlighted our potential in the digital space. 
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Spend your Earth Day shopping online 

and save the planet at the same time 

Spend your cl II rs 0 or.tlie 
Planet members,that,are Do·neGood:, 
approved for sustainable-and ethical 
practices. 

IN THE NEWS 

With media and public relations playing a critical role in boosting 

brand awareness, we're also pleased to report our high-Level 

metrics from 2018: 

180 pieces of coverage 

593M online readership 

2.17M estimated coverage views 

21.2K social shares 

64 average domain authority 

Wrapping up our first year of partnership with our member and 

public relations agency, Press Forward, we identified some definite 

wins as well as opportunities for growth. On the press side, we 

had great success with membership stories, as well as Landing 

speaking opportunities to grow our profile as a thought Leader in 

the sustainability and CSR space. We were also able to generate a 

steady drumbeat of hits around the all-new My Planet Pass. (See 

page 11 for more info on this program.) 
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O
FORTHE 
PLANET. 

HEADQUARTERS 

47 Maple Street, Suite 103 

Burlington, VT 05401 

{802) 861-0460 

1% for the Planet is a global movement 

inspiring businesses and individuals to 

support environmental solutions through 

annual membership and everyday 

actions. We advise on giving strategies, 

we certify donations, and we amplify the 

impact of our network. 

onepercentfortheplanet.org 

• 

Thanks to nonprofit partner, 

VIDA VERDE for providing the 

2018 annual report cover photo. 




